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ABSTRACT

Purpose: The present study aims at a bibliographic review of the potential for the development of

new enterprises in Greece during the economic crisis as well as the exploration of the responsible

mentors' views on the start-ups.

Methodology: Quantification of data using a questionnaire consisting of 10 questions that were

answered after the questionnaire was sent to various Greek startup business mentors forums was

used to implement the study.

Results: Greek mentors consider the creation of a start-up business as a key incentive for the

exploitation of an idea by the entrepreneur. The majority of respondents replied that they

probably agree that it is difficult to start one's own business because of the current economic

crisis. Most mentors believe that the development of innovation and startups in the country

through the reduced an initial period when creating the business

Key words: mentors, economic crisis, start-ups
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13.8% 25.5% 60.6%

13.5% 34.2% 52.3%
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